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Abstract 
 

 

The green economy is one of the business innovations developed by banks to give benefit to the community, 

because it is proven to improve the bank’s image. In the face of increasing global competition and 

stakeholder expectations, banking institutions are urged to enhance their value through sustainable and 

inclusive business practices. This study aims to provide actionable insights for businesses looking to increase 

their value. The research population is banking companies listed on the IDX, totaling 32 companies with an 

observation period of 2020-2024. Data was collected from the company's annual report to obtain data on 

company value, training cost, gender practices, green economy, and social costs. The results showed that the 

training cost consistently affects the value of the Company as proxied by PBV, ROA, and ROE. Gender 

Director has effect on ROE, but Gender Manager and Green Economy has effect on ROA and ROE. But 

Social Cost no effect on PBV, ROA and ROE. This shows that training cost have an impact on the 

company's internal performance and are also responded well by investors. Training may be effective and 

seems like a waste in the company so it has gotten a good response from investors. While women leader and 

green economy only affect internal performance and do not affect investor response. And the green economy 

carried out by banking companies increases customer confidence, but it does not seem to be a point that is 

responded to by investors. Social costs appear to be a cost component that affects internal performance and 

does not have an impact on investor assessments, although these social costs are actually more towards 

increasing stakeholder trust in the company. The research results are expected to provide valuable guidance 

for banking companies in making better strategic decisions in an effort to achieve sustainable growth and 

performance. Employee training plays a very important role in improving skills for improving company 

performance. Incorporating a gender perspective into the green economy can provide significant benefits for 
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economic efficiency, social equality, and environmental sustainability. Measuring the economic benefits of 

gender equality and evaluating the financial implications of green economy strategies, this research aims to 

provide actionable insights for businesses looking to increase their value. Overall, the results of this study 

support the current phenomenon. In almost all sectors, both government and public, there are female leaders 

with better performance and support from the community. The green economy program is one of the 

business innovations developed by banks to give benefit to the community because it is proven to improve 

the image of banks. The results of this study are expected to provide better insight into how training costs, 

gender, green economy, and social costs can contribute to increasing firm value. The implications of this 

study are expected to provide valuable guidance for banking companies in making better strategic decisions 

in an effort to achieve sustainable growth and performance. 

INTRODUCTION 

 

Improving company performance, which has an impact on increasing company value, requires the active 

role of the company to meet the needs of its stakeholders [1]. In economics and business, the effects of 

various variables such as training costs, gender, green economy, and social costs on firm value are of 

interest. This study examines the relationship between these variables and their impact on overall firm 

value. To understand the possible return on investment in employee development, it is imperative to 

conduct a thorough analysis of training costs and how it impacts firm value. In addition, how gender 

diversity, green economy and environmentally friendly practices affect firm value is essential to 

encourage fair and inclusive business practices and influence business value. It is necessary to understand 

the social costs associated with business operations and how they impact firm value. 

Gender diversity in the workplace brings different perspectives and talents, which makes for a more 

creative and flexible corporate culture. Studies have shown that gender differences have a major impact 

on business performance, and companies that support gender equality tend to outperform other 

companies in financial performance [2]. The green economy has become an important component of 

business valuation in recent years. Companies that implement sustainable practices not only reduce 

their impact on the environment, but also position themselves for long-term success by attracting 

environmentally conscious investors and consumers [3]. Green economy strategies have the potential to 

affect on company finances, encourage economic growth and increase company value [4]. The role of 

financial markets in providing capital for economic activity has a positive or negative impact on the 

environment. Realizing sustainable development by accelerating the transition to a green economy, 

financial sector facilitation is very important [5]. Social costs, which relate to employee welfare and 

community impacts, are increasingly considered an important part of corporate value. Assessing and 
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managing social costs can lower operational risk, improve relationships with stakeholders, and result in a 

more resilient and valuable business [5], [6], [7]. 

Various factors must be considered to achieve optimal and sustainable performance, in achieving 

company goals in an increasingly complex business era. Supporting factors are needed in addition to 

operational performance directly related to the company's products. Enhancing business value through 

sustainable development practices, it is important to consider training, gender, green economy and social 

costs. A company can improve its reputation, competitiveness and stakeholder engagement by 

incorporating these elements into its operations, which in turn can increase its value. It is important in a 

global context to understand how these components interconnect to drive business growth, and the 

banking industry is no exception. The banking services industry is very important because it is one of the 

important ways to build relationships in the business world [8]. Banks use green finance as a CSR activist 

strategy to retain customers and increase firm value [9], [10]. To survive in fierce global competition, it is 

imperative to retain existing customers and seek new market opportunities [9]. It is important to find a 

clear correlation between business value and investments in employee training, gender dynamics, green 

economy initiatives and social impact. By quantifying the economic benefits of gender equality and 

evaluating the financial implications of green economy strategies, this study aims to provide actionable 

insights for businesses looking to increase company value. 

1. Hypotheses development 

One investment that can provide long-term returns is employee training. Improved knowledge and work 

tools for employees, can increase productivity and the quality of the company's products and services. 

Furthermore, improving employee skills leads to internal innovation that can provide a competitive 

advantage. Research with data from highly polluting firms in China from 2009-2018 showed that rising 

labor costs reduce firm performance. However, in a moderately concentrated market environment, labor 

costs have the greatest impact on green technology innovation. Green development in developing 

countries promotes technology development in a more environmentally friendly direction and creates a 

healthy market competition environment [11]. Training is needed to fill the shortage of skilled labor in 

sectors that are highly relevant for sustainable development in areas such as agriculture, water, energy 

and ICT [12]. 

H1: Employee training costs affect company value 

Women contribute for more than half of the potential talent base worldwide, as a group marginalized in 

economic, social, and environmental contributions [13]. Training women in non-traditional sectors such 

as construction, engineering and manufacturing can contribute to increasing the marketability and use of 
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environmentally friendly products, which in turn will influence sustainable consumption patterns [14]. 

Women's participation in green entrepreneurship has also been linked to business value for renewable 

energy companies and green corporate finance [15]. 

Balanced gender involvement in various aspects of the company has been shown to have a positive 

impact on company performance. Gender diversity at the top management level can bring a broader 

perspective, leading to better decision-making, and greater innovation. An inclusive culture can also 

improve employee retention and corporate image. Gender equality is critical to the green economy. 

Incorporating a gender perspective into the green economy can provide significant benefits for economic 

efficiency, social equality and environmental sustainability[12]. 

H2: Gender directors affect company 

value H3: Gender managers affect 

company value 

The concept of green economy involves developing business solutions that are economically and 

environmentally sustainable. Investing in environmentally friendly technologies and processes can reduce 

long-term operating costs and improve efficiency. Green economy practices can also expand new 

markets and create sustainable business opportunities. Policy frameworks that encourage sustainable 

consumption and production patterns, public finance, and capacity building of local communities are 

necessary for the transition to a green economy[14]. 

Studies examining how environmental costs affect firm value and found that companies gain reputation 

and increase firm value by applying green accounting. However, the results are mixed and may depend 

on other factors such as business strategy [16]. (Jo et al. (2016). Other studies show that improving a 

firm's environmental performance can lead to better economic or financial performance, and does not 

necessarily lead to increased costs [17]. In addition, the application of green accounting can improve the 

environmental performance of the company [18]. 

The main goal of green finance is to organize financial and monetary resources and sustainable 

development activities through ecology and habitat [19]. This issue is important, because this 

phenomenon also includes the integration of monetary principles while taking into account the 

maintenance and preservation of the environment and economic aspects, through activities and projects 

that are used to improve sustainability [20]. The initiation of such activities is not limited to financing in 

renewable energy activities [21]. It also includes activities in waste management, nature preservation and 

conservation, climate change control, and so on [20]. 

The banking industry with financial resources needs to adhere to the principles of sustainability, where 

JOURNAL OF INTERNATIONAL MANAGEMENT (ISSN NO: 1075-4253) VOLUME 30 ISSUE 7 2024

PAGE NO: 117



 

 

product offerings should have elements that not only provide reasonable financing for consumers, but 

also affordable for activities in society to enhance sustainability by combining economic, environmental, 

and social aspects [9], [20]. The banking industry's operations revolve around economic and financial 

activities, so this dimension is an important and crucial part of the banking industry [20]. Banking 

institutions with green financing to promote development towards clean and environmentally friendly 

development [22]. Offering green financing products can improve the bank's image while making it 

competitive and have an impact on improving the bank's economic performance [23]. 

H4: Green economy affects company value 

Involvement in social and corporate responsibility (CSR) activities not only has a positive impact on 

society but also on corporate value. Involvement in social initiatives can enhance a company's reputation 

in the eyes of consumers and investors. In addition, active involvement in society can also create 

better relationships with stakeholders. 

Social costs can include the negative impacts of a project on the environment, public health, and social 

equality. Incorporating social costs into decision-making process can help ensure that the project is 

sustainable and equitable [24]. Social costs incurred by companies in practice are very important things 

for organizations to carry out, especially banking. This is because it supports companies to achieve 

competitive advantage and increase company value with customer perceptions [25], [26]. 

H5: Social cost affects company value. 

OBJECTIVES 

This study aims to investigate the effects of various organizational and sustainability-related factors on the 

company value of banking companies listed on the IDX between 2020 and 2024. These factors include 

social costs, gender diversity in leadership (female directors and managers), training costs, and green 

economy initiatives. The research aims to offer empirical insights and strategic guidance for banks 

seeking to improve their financial performance, sustainability practices, and long-term competitiveness in 

a market environment that is becoming more and more stakeholder-driven by evaluating the ways in 

which these variables affect key performance indicators such as PBV, ROA, and ROE. 

METHODS 

Sample selection 

The research population is banking companies listed on the IDX, totaling 32 companies with an 

observation period of 2020-2024. Research that uses panel data and research samples with a maximum 
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missing data of 15% (Hair et al., 2014). This study adopts a quantitative approach with PLS analysis to 

analyze the relationship between the factors studied. Data on the variables studied is not available for all 

sample companies, and this research data is not balanced with panel data. The same method was also 

used by previous researchers [3], [27], [28], [29]. 

Empirical test 

On hypothesis testing, company value is measured using financial performance by ROA and ROE, and 

investor response by measuring using Price to Book Value (PBV). Trainning cost (TC) is measured by 

the amount of employee training costs reported by the company in the financial statements. The 

percentage of women who occupy directors and managers is used as a measurement of gender director 

(GD) and gender manager (GM). Green economy is measured by using the KKUB (Sustainable Business 

Activity Category) financing portfolio against the loan portfolio. While social cost uses the measurement 

of social costs and environmental responsibility reported in the company's financial statements. KKUB 

includes Environmentally Sound Business Activities (KUBL) and Micro, Small and Medium Enterprises 

(MSMEs). Data was collected from the company's annual report to obtain data on gender practices, green 

economy, and social costs. 

Tabel 1. Descriptive Statistics 
 

N Minimum  Maximum Mean Std. Deviation 

GM 75 .62 939.22 1.0307 168.12399 

 

Table 1 present the descriptive statistics of GM, GD, TC, GE_KKUB, and SC are 1.0307; 0.2200; 0.3897; 

0.2212; and 34.3022 with standard deviations (168.12399; 0.17017; 0.13944; 0.14592; and 

53.47794). This suggests the 

companies in the sample vary widely. The average PBV, ROA, and ROE are 10.8236; 1.7655 and 10.7829 

with standard deviations of 12.98923; 1.41977 and 9.65257. 

RESULTS 

In this section we report the results ofourempirical tests. Presentation ofthe path analysismodel of all latent 

variables, including the outer model presented in Table 2 (testing the indicator measurement model) and 

the inner model presented in Table 3 (testing the structural model built). The model built in this study 
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consists of 3 (three) models, which differ in the measurement of PBV, ROA, and ROE. 
 

 

The outer test presented in Table 2, uses a formative indicator measurement model for all variables. All 

variables used in this study are formative constructs at the feasible value (with a p value of less than 0.05 

and (2) a VIF value of less than 5). 

Table 3. Structural Model Analysis 

 

 

Panel A of Table 3 presents the goodness of fit model test and shows that the model is fit, all tests of 

model fit and quality indices are met for all models. Thus the model is good and can be used to explain 

the phenomenon under study and can be used for hypothesis testing. 

Panel B of Table 3 presents the coefficient of determination (R2 ), the FV of model 1 is 0.46, model 2 is 

0.26 and model 3 is 0.41. 
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Table 4. Path Analysis 

 

Figure 1. Research Model 

DISCUSSION 

The results of data analysis model 1, model 2, and model 3 shows the results of the analysis that only 

training cost has an effect on PBV, ROAand ROE. This shows the effectiveness of organizing training is 

optimal. Training costs will improve employee performance, further improving company performance and 

impacting investor confidence. This result is in line with [12], [30] that training for skilled labor is needed 

in agriculture, energy, water, and ICT to maintain sustainability. Social cost has no effect on PBV, ROA, 

and ROE. Gender Director has effect on ROE and no effect on PBV and ROA. This shows that in 

addition to having an impact on financial performance, women in the top leader position are responded 

positively by investors in line with [12]. Meanwhile, women in the position of training cost manager, 

green economy, and social cost do not play a role in supporting investors' views on banking companies. 
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It is possible that investors only focus on performance results and government policies related to banking. 

Given that the banking business is strongly influenced by government monetary policy. However, the 

highest leader in the banking company still plays a role in supporting investors' decisions, where the 

female leader gets a good response in line with the [12]. Gender manager and green economy has effect 

on ROA and ROE, but no effect on PBV. Gender of manajer in the company have a better effect on 

financial conditions. This shows that gender of manager are considered to have a better social 

commitment to human rights, product and community responsibility, and labor [12]. In line with the 

findings of researchers from the Complexity Science Hub Vienna (CSH), who analyzed the presence of 

female directors on company performance in 4,000 Japanese companies from 2004 to 2013 [31]. 

Green economy carried out by banks, shows that increasing company value is possible by increasing 

customer trust. Increased customer trust improves the image of banking so that it has an impact on 

improving the company's financial performance. This is in line with previous research that found an 

increase in banking performance along with green economy activities [18], [20], [21], [23]. Social cost 

no effect on PBV, ROA, and ROE. Social costs incurred by the company for social activities can 

improve the company's image, but increased operational cost. So investors tend to consider it a waste of 

the company. Likewise, social costs incurred to improve employee welfare, of course, hope have an 

impact on improving employee performance. These two things can not improve company performance, 

no in line with previous empirical evidence [24], [25], [26]. 

Conclusion 

In conclusion, this study underscores the significant role that training costs, gender diversity, green 

economy initiatives, and social costs play in enhancing the value of banking companies. The findings 

reveal that these factors not only contribute to internal operational efficiencies but also shape the bank's 

overall market perception, performance, and sustainability. Investments in training programs have been 

shown to improve employee skills, increase productivity, and foster a culture of continuous 

improvement. When banking companies allocate resources to training, they not only enhance internal 

efficiency but also position themselves as attractive employers. This contributes to long-term value 

creation, both in terms of performance and investor confidence. However, it is crucial for banks to 

ensure that the benefits of training outweigh the associated costs, which calls for a strategic approach to 

training programs. The inclusion of diverse gender perspectives in leadership roles has a positive 

correlation with better decision-making, enhanced innovation, and stronger financial performance. 

Gender-diverse boards have been linked to greater transparency, a stronger commitment to sustainable 

practices, and improved stakeholder trust. Banking companies that prioritize gender diversity stand to 
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benefit from improved corporate governance, which enhances long-term stability and value creation. As 

the global economy increasingly shifts towards sustainability, banks that adopt green economy 

practices—such as financing renewable energy projects, promoting sustainable lending, and 

implementing environmentally responsible operations—stand to gain competitive advantages. Not only 

does this improve the bank's reputation, but it also aligns with the growing demand for environmentally 

responsible financial services. Embracing green initiatives can contribute to financial growth while 

fostering a positive impact on society and the environment. Managing social costs, such as addressing 

the needs of local communities and reducing environmental harm, is becoming an important factor in 

how banks are perceived by both consumers and investors. Banks that take an active role in social 

responsibility, whether through community engagement or sustainable investment, are better positioned 

to gain trust and loyalty from their stakeholders. This leads to increased market share, enhanced 

reputation, and ultimately, higher profitability. In summary, banking companies that effectively address 

training costs, foster gender diversity, integrate green economy principles, and manage social costs not 

only enhance their internal operations but also improve their market value. By balancing financial 

objectives with social and environmental responsibility, banks can position themselves as leaders in the 

evolving financial landscape. The strategic integration of these elements can create a competitive 

advantage, driving long-term profitability and sustainability while contributing to societal well-being. 
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